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Abstract

China’s Cross-Border E-Commerce (CBEC) has increasingly been a larger online retail market of the world. The

increase of CBEC from China is not just a coincidence appeared under the globalized market mechanism. But the

Chinese state and China’s platform capitalists have played significant roles to drive the acceleration of Chinese

economic influence by linking CBEC with the modified international trade shaped by modern technological

contexts. This article studies, under the CBEC development context, what opportunities and new challenges are

for Thailand, Thai entrepreneurs and enterprises. It is found that three opportunities and five new challenges

are identified explicitly in which Thai government, relevant private companies and enterprises, and

professionals should pay the important roles to collaboratively work in preparing to cope with these changes.

Keywords: China’s Cross-Border E-Commerce, Thai Entrepreneurs, China’s Platform Capitalist,

E-Commerce Market
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Abstract
This research article is a synthetic of 2 case studies that are: (1) The management of Jongkul Prongnamjai Dance Troupe

(2) The management of Navaporn Narttasil Troupe, Pimthai Narttasil troupe, and Narttasil Thanim Phaphorn troupe.

To get a lesson learned how they adjust the Thai dance troupes during the COVID-19 pandemic. Jongkul Prongnamjai
Dance troupe is a dance troupe performing at Four-Faced Buddha shrine (Erawan intersection). The troupe integrates
arts and business to reach foreign customers’ requests during the COVID-19 pandemic. Navaporn Narttasil troupe,
Pimthai Nattasil troupe, and Nattasil Thanim Phaphorn troupe use the “Key Partners” (Prasomrong) business model to

maintain income during the COVID-19 pandemic.

Keywords: Performing arts management, Performing arts, COVID-19 pandemic, Thai Traditional Dance
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Abstract

Financial literacy is an essential skill for living because it is an important condition in financial planning to cope with
urgent situations to have a good quality of life. Financial organizations, especially central banks in several countries have
created initiatives to find appropriate ways to promote financial education to their own citizens. In addition, there are
also important debates: (1) What is/are the main factors that should be focused on ensuring that citizens have good
financial literacy including financial attitude, financial behavior, or financial knowledge? And (2) What guidelines for

financial education should we establish for each group of citizens?

This study evaluated the achievements of the financial education for the farmers in the Comprehensive Agro-localization
Product Development project in Chiang Rai Province or the Alternative Farmers project. The course name is “Ka-Sat-Ta-
Korn-Mee-Tung” and it was developed by the Bank of Thailand for farmers specifically, 25 farmers from 4 pilot districts
in Chiang Rai. The course focuses on changing financial attitudes and behaviors. During this project, we observed that

changing attitudes and behaviors were the starting point for better financial management by the farmers.

To evaluate our results, we looked at 3 factors: Changes in financial attitudes, changes in financial behaviors and
maintaining financial sustainability through a Participatory Action Research (PAR) project in which we took the roles of

assistant lecturer and farmer mentor.

The results showed that farmers have changed in all 3 aspects: Financial behavior, 96 percent of the farmers now have
started savings. Regarding financial attitude, there are now good signs that they have changed their thinking about
finance. For example, the farmers participating in the course have set financial goals and are determined to achieve them.
In addition, attitudes that resulted in seeing their financial status as a barrier to doing things in life have been mitigated.
Regarding financial sustainability, it was found that 84 percent of farmers have decided to continue to follow their plan
for saving money. They also have a positive attitude towards financial education, and applying what they have learned in

this course to daily lives.

From the evaluation of the course achievement, we established 5 important guidelines for promoting financial education

to the farmers: (1) Curriculum design should be developed by directly surveying the target group (the farmers
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themselves) to establish their perceived problems. (2) The type of training should be done in conjunction with a main

activity which motivates the participants (farmers) to use the target financial skill or change their attitude or behavior.

(3) The training model includes workshops and periodic follow ups to determine whether the changes in attitude and

behavior have resulted in a sustainable financial condition. (4) The training period should be off-harvest so that farmers

can participate in all activities and (5) Training venues; Keep a distance between each learner in doing activities related

to personal finances.

Keywords: Achievement evaluation, Promoting financial education, Farmers’ debt, Alternative farmer

UNn

winmenemsfu Whinezsnduiesuilerunsdifides
dszavilynmianisdu nmegoidasslinssiuiunse
fnazenldaned lilfaeuauly luanagilaquiufivialan

wWayuiniuaniunisainnsunsszunaaaslsalanin-19

b

NN u@nmnmm@mzwuﬁimﬁmgﬁ%:ﬁuﬂi:mmuﬁq
”m'\m@mmummmgﬁwlmxﬁm%ﬁ@u Tunnaziduil
ABNEITIADIWVAINNINNITEEY NITUTUITAANITLIU
ATANREUNNTIUAINEN FauDIN1Tea NN
. . = e e g o o
wandsziwluszezanasduinsranduiugudmiunig
1433 m (Organization for Economic Co-operation and
Development; OECD, 2020) 84AN1TLNBAINIINN A UAL
MINBUINLATEENA 138 OECD Lﬂumﬁ’mﬁmqmmgﬁ@
1 & dl o9 Q‘ o o/ o
FENINUTLNARIANIUIN 7] AT ENF19999 AL NI LN
nMsRuEnU 3 asAtlsznaunan laun iauas Aoug uas
NOFANIINNNNTRN TunguissimAaunTnnud N LN
nsRue luszaununiumos a9lald 3 aedisznau
panang iuuuamelunissassdiniasgmuuamnislunig
1 a v = v 1 o :I/ 1
AasuAuNeInsRuliunUsearuaasnuiis s

WA, 2548 Lus1NN

Tunsdlvesszimalne sunansuiatszmealne lag1sqa
nsenansiuresrLnenunseuwAnes OECD Tag
D) WA, 2550 LAY ATLULTNEENI9NT @ UIaA LU0
ﬂuiwmﬁ%mz 61 LATUINNANTUIATULUUAN
3 aaAilsznay Tiun AvngM1en1IRu iAuARNIaNIRY
WA ANTINNIN1IRY nudnauneldazuuuiuea N
m\mmﬁfmﬁ@ﬂﬁqm (5auay 48.6) Tgs AzLUUA Y

WanARnIansRuet lusrAugendiAeasu Faaay

76.0) LﬂiuL'ﬁmrTumumquﬁmaumqmiﬁu (Fagaz 62.2)
ag191afimNN AZUUUA NG ANTTNNIIN1 RN wws Tl
anadiaTauiauiuNagna 2 asalull w.A. 2556 waz

T w.p. 2558 (Bank of Thailand, 2016)

Tuidaesuungussuauinensiuaeslszimalng
An1sutenanfulange uunnlageIume ] AN
NN MNNY 11U AATTUAZAIALBNTUITHINURLETH
ATNFNNNITRUI NN MNNE VTR §IUGNAITRIALEN
mmﬁ"ﬂwmxi’mi"u-i'm@hﬂmemuquqmiﬁu‘ﬁLLmnrﬂ'N
i TnedAnngaudose i grinauadnAuinIanIg
Ry uazarusaniiaannuisseududan andaig
viu nguilunngressuiAtsuislsznalneg ldun
NaNUNEFaUaNTIANEY N9IFAUATNAINITNNITRUAS
Lﬁuiﬂ‘ﬁlﬂ’]?ﬂi‘y‘l_lLﬂ?ﬂlﬁlquaﬂﬁ‘ﬁm%’]\‘m’]ﬂf‘iu ity
nq’uﬂsw’muﬁ’ﬂﬂ%Lﬁﬂﬂﬁﬂﬁ?@%qmmmwﬁnﬁm
NM9U3924AN195U uazngu I E2898 AT
nanEmswazaunsninanees i nasunemsng aziiy
mi‘lﬁmmiﬁ@wﬁ i ldneagladn nedadiunaag
nensduliarnsaliuuumunsonld yaranaslaiu
mmimqmiﬁuﬁm'wﬁu a9 lsfinu wddnaviulaung
mLzﬁ:umﬂui’wwmifﬁummﬁiﬁﬂdmiﬂ witTaymsAu
nsuresenedenaiatuetheraiiauanuiaseni

RZAANNT

TuudiToyuin1en19R8ua99INEATNT Hanphichai (2020)
A . a4 Xe £ .
FiwInTymnanaesnensnsAe ULAUNazaNEas

UANEB99 Paukmongkol (2017) la I ragiiiiaywsi



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 28

ymuiidurssniainemauil esnaninemndaulng
1MAANNTURATaLINIeNIEY linsasn uariinsdin
oA = . . LYy

Ruiladsals hiiaswasamaans wavisll Aosansiznig
NINTNEAINITNA S asiawIanwanAdunan uay
inmsnIdau i szauiinyinismaiauaznIsananuie
a :1/ o AJ a 1 v
aNY19rzuLINEAITAq T UNININITUBNARAALAND A

v 1 o6 v 1o °
AUNANLazad’ M ldinemsnsldfanunalunisniviuasean

TATINTINHMIA UL ﬁLﬂmmwﬁﬂ‘ﬁﬁmmmr’ﬂmﬁmm
sanann Ineni1safeendnniaaeniug (faﬁwrjwm‘ﬁ'
NEAINIANIINALA IR LN sINERsIRIwanan1e)
UALNNIANLAT NN HEANATYATLNNAT Falnsannae dauiugn
wilvluinsesndudmiuinensng fe nslineslunns
UINN94AN1TN1IRN NlAzansy Aunuginziagla
dredaaTnmAauimianisdu suiatsuialsznalng
ﬁqéquﬁuﬁmmuﬁn@mﬂﬂsmL@?ummimqmiﬁu%ulm

= P o S0 &
Wwainemang nelaae NANGATINBRTNTNANA

v ¥ -

N13ANE13dEATIl AnENadNgnENANgAINITAUETH
AIININNNITRY Huntsdssilunadugnivangmns
IS - ! ¥ 1 o A o a
NEAINIRAIA 3 udyn ldud nsUfunlaswinuaRnienis
{1 Nt FuaaungAnssunensiu uazANNEIE LN
a v a =2 dy & 1
NsRurevyFau nantsAneilazidulsylamilsenis
ULaUauLINI9 IUNTANLETNANNI NI R U AN

Aunguinumanssialyl

3 . Codod e .
umaNHuseaniiy 6 du Insdquinuile Wuingusvaes
Ao o dd .
293IN199498 AuNaes .unIImLNINITUNIINNIN T RY
T9arna19NveA LIz NaUIBINNHENINNIFIRULAY

v [

) = A o o o A
"ﬂ@ﬂﬂLﬂﬁQLﬂﬂ'JﬂUﬂ'ﬂqN@’]ﬂm‘vﬂiﬂ'ﬂﬂLuuﬁl@ﬂﬂﬂﬂﬂ?znﬂﬂ

[
aa A = o

dauianu UilauansauLwIAn d0und Aesviloudsids
1 ) Adl v A =2

WAzNANLITIINT dIUNV ABNANITANHILAZIILINIGNNS

AANIUANGATNTAUATHAINTNNNTRULTNEAINT UAY

dougeving Aaumaguaznsantnena

1 o & D
Zﬁmumu%mimm INBATNT

o

myUszaIAURIN1sIAY

WaLlszilunadun NEIRInANgATNISALaTNAINNS

—_

yansiduresnemsngng|ddendngns “inumansd

Vqﬁ"n

2, n’f‘v'mimu@%mu@LLuz‘Lumﬁw@“ﬂqmumum
M19N13A9LETNAI NN TTUR ML AT

NBATNT

NITNUNIUITTUNTTH

RINMANNITTe9 OECD Buifluasdngusn o) Aliasnaula

=2 A

AN®384 Financial literacy NNAILAT W.A. 2548 aTlenu

v
o

Ailddn nemszmiing Avnsidnla inwe viruafiuay
WO ANTTNTINAY g9aniusanisfndulan1anisiulay

il1gAanaiflueg fifn1enisSuaasyana (Financial
Wellbeing) Tneutiqaaniilu 3 asAtlsznaunan taun

1. Financial knowledge #52A2105N19N15134
uﬂm@‘ﬁ'ﬁmm&ﬂ’ﬂﬂuumﬁmmﬂma‘ﬁml,‘??'@wﬁﬂ 7] L
Asidlaluyafn129dumINNNa40 (Time Value of
Money) nsAeenIem L (Calculation of Interest
Plus Principle) A laluAaai&en (Risk and Return)
W latienuRue (Definition of Inflation) Lilwsiu

2. Financial attitude ¥3aNAUVARNIINIFLIU LU
ﬂ\m’ﬂizﬂ@wﬁaﬁﬁﬁﬁmmm Financial literacy v 411N
waneniliAuaRiEauseniseeniieawnan nananazli
m'@ﬂﬁLLm‘Eﬁuﬁ@zLLzﬁquﬁﬂﬁumqm?ﬁuﬁqndm

3. Financial behavior U3aNWHANTINNIINITLIU

o o

aalal a = | A )
Qﬁwwﬂﬂ@ﬂﬁ?:wqu%u NANTENURHNNNULRANATUADAITN

]

)

uﬁfaﬂﬁwwmiﬁu ARLNaITY WORNTINNNTARNBY

e

o ' a

ARaulate AaNalansIaan N17919hEUN17 b U

(Budgeting) tilueiu

Tnel OECD 1Ta91 nsfiyAnaazlfineen19n1&uags
FuAUAINNMIHAINENI9NN3RY (Financial Knowledge)

= P | o = o a o Ao
nailanufaninlgnislfuulaewiauainianisiung

WU (Financial Attitude) Tvdanaliyppaifianisilasuulas



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 29

v
o

WOANTINNIY n1913usa 'l (Financial Behavior) 4914
3 asdszney azliaugiuuasliansnsouaniansnnae

asAdsznavls (Remund, 2010)

agnelsfimu audneflalfaanuiiudsaanTlann
OECD TutlszifuasnslianudiAtyaesasdilsznatians

MNEHLNIINITIRY 11 Wills (2009) ez Yoong (2011) 16

a a

BFUNET9ANIT AN TETTNININGANTTHUAT ANARIN

o o 92

Tuponuitluass fuslnalianudidtyiunisfasnisings

o

£
o

FIN9 7 1nNFINNIRAang Tudamiaasalis uasnudnriruag
\ = ' o v v o %2
AqHAnITNLViTaRIaLauinane ANg daya vinligau

o o 12 =

dszngaludendniuannfuazianunaesnuies (A

al
'

A = | o Ao .a ad 1 o 4 Yo o Y o A
Foails winauNADARNuE Tl TN Ransaduiun
ANTATYIN) TIABAARDINUINBAN®IU89 Lusardi and
Mitchell (2013) MaanldA19n financial capacity TaluAi
. - - - :

dnszyfaninidasuudasngfnssunanndaaaingly
NNTANELA TR U N ENINNITRUBATATEILET
ATININIANITIRIN IIUAN 1289 Alsemgeest (2015) 15

V= o a o eaa o o A v @

nanalensauaywEalsand et eaianuandliiiiu

=2 v a v = =

71 M7 ﬂ‘]_‘l‘ﬂﬂﬂvl,ﬁgf‘;‘]_lﬂ’ﬁﬂ NEIATUNTITNULAD LITUTDLDRACH

[ '
aak

WOANIINNWNITRUARATY HBIANNITITBTNUN3 T
Tnnsdszifiupninianisiunlasuldeesgidndon
. A v YY v o
(Atkinson et al., 2007) vizaiiuliEdnFuRaLLLLR LAY
= | = Py a |
WanaaaudnantIdAuiAun1sduiduatnels
(Lusardi & Mitchell, 2007) TunuzNiAa1s@ad leesenang
- e adiea o oy d
WoANIINNTLTIN ST ANNTRUN UG zeemaLsin i uh
o om0 A = o o
eANsL (Huston, 2010) qumﬂimmqmqmmnun‘umu
An®1299 Huston (2010) Wills (2009) WAz Yoong (2011) 91
o o

Tadudrdgyidudaniuundn yanaazidaauuilas

woAngsN visaladadiadnfinewmui e NNl

(-

UARAIUAYTHTIALART AFD TN | vizeriAuARNaEINAY

12
aX

= = a
waslasnueslunannuudanen

NIALLUIANIIUIREY

AsaUUUIAQVIUIDY (Conceprual Framework)

ANududunemsiu

AinEEnIMsIiY

WAuARNMUMSIGY —_—
—

N

MSANATUANMGNIOMSIIY

WORANSSUNINISITY

ar 4?) v
NNELNAR. wmmw‘ﬁmijﬂu

5UN 1 NFRULLUUIAAINLIAE (Conceptual framework)

2 o

NIAULBIAAINUANE HI8B19BIULUIARYBY OECD N9

al

neen1an1sRuiudsynevlddag 3 d9u Ae HAWARNNG

N19RW AIHFNINITRY AT ANTTININNITRU Tl

o Y

- o e dom “
wuaARnNwNzdmuNgu uNNe N E AN AN TN
winwsluauddaasal@nenadugniainnisaauass
5 - ey - 4
AN Ruliuninensng taaansaunldinas
wasuulasresiAuARNI9N1TRY WATNEANITUNIGNNT
Ruifundn Tuanienaaiuinianisiuii gnliludneo
o - 2oL 4 o <
NF19aINHe N8 OECD TALAULTY LHAIAINAEIDY
viunuardadaninaeenguidiuung daanndediuenu
AN®1299 Paukmongkol (2017) Ta814T9ATNANIT 4
Chuwutyakorn (2014) 21891 n19g2a19inanLan
ve 4 .. -
(nem9ng) 1A5umuFluEeadn9LEusannIsNI9EY
4 o v 1 4 - -
NUNITAN m"l,ﬂzgmsl,ﬂ@ﬂuuﬂqummwmqmmu

o A '

wazn19iulnetegeeuninnInisasslanialunig

v
[ o 2 o o

i daunasnu ANl fRdeasiansanesAlssnaungndny
. L a
g

a dl A a
ANAINUIAD AIMTNEILUNINNITNU

szillegnisde uaznguulserng

udde ldnszuaun1sfsededfuRnisuuuidoudon

(Participatory Action Research; PAR) TULN®ATNT T95
a o 1 d’l dl o ' ° k4 1o

niatuwagluiuminges 4 61ne THun d1negunia

EINDITENTDY BUNBNEYIEIIEY UAZEINBINEUT NI

JLd139NN190UINNANERT “LNEAININAIA” ATUNN



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 30

a

nanssnuazlinistiusenlunisivdeyadouynna
AU 25 AU Ingfidees luunuimeesidieinginsuas
WRELINHAING N9ALsIUIINTBLaLT U NN HA]
o [ 1 ISP ! o di IS dl 2~

wardainmanisaledneldiusanidunan inzeailen iy
v P TR / . .

dayadl (1) 1ATRaNeNEITNAUITULY 11U TAAIDIN
Funrenduuunalaseaia (Semi-structure Interview) Tas

yadunsafliiiuanintlym Usunuansannsneiuees

NHATNINT 4 810D AT (2) 1ATaINENINENIFBBNULIL

Tun153AsZ AR NN
NANISAN) UATBIAUDUUE

A19199 1 gININNNITRULBUNEAINSG (Farmers'

financial health check)

. : NARNSIA
Yla ANNIATFIU e
a9
(1aas)
2
N3veieuniisa Tadifin 1 T 3 ve9re s 202%
LAau (33.3%)
1 & v

n17eaNAaLARY 11 4 9095788 (25%) 16%
~ ~ a My P S ° | &
Ruesnilegnidy | etldetiedes 3-6 Hau | sndd 1 Heu

s 4? v
NNELYIB). WWHW“}JHT@&IHL%EJH

a

andeyaiugureansnsnsuardeyanisludiuyana
Y v ! 1 d‘d o a
gidngannnseusu nudn inemansdunguiniansaenistu
e voda 4
e luudredn ez SuniuAu1sgasaan dela
Aiusiusaanenifnlusaan inliinemsnsyniuiung

vl A A P ~ o
QﬂNNuLW@ﬂ?Zﬂ@U@'ﬂ]W AN 1 LL@@Q%@H@@]%JW']WWWQ

nMrRueNEmMNTIWlAzNNTY dauusnAe mizuﬁi:ﬁu@q
(Lfaﬁlﬁﬁﬁﬂﬂm 202) %‘\1@’1“)Lﬂum&lm@ﬁuﬁ‘ﬂ\i‘ﬁlﬁﬂﬁv\l“)ﬂL°]J’1
TlwaeIueew wiellamnsndnassdulldluangniau
T ludndouiunzan Teuaninantudayadouiiges

LA Aa a o P A A a
ﬂq?ﬂﬂﬂmﬂlﬁﬂu‘ﬂmﬂqLﬂ@ﬂmqﬂqqﬂqmqm?ﬁun]ﬂQ?@:ﬁJNu

aansamauldlsatnadas 11U 4 wa9melavzesasay 25

UazdIugATEARIL A TIANNNINANTI AR RN H e

T

v v o o 1= = 1y
mﬂmwﬁmmimnmwﬂum 1 1ADUUIBINEFATNG AENDU

= A , ~ 2
ﬂ\jﬂ’]ﬁ“’ﬂqmﬂqﬁ'qq\?LLNuLN@LVﬁ!ﬂq?QﬂNﬂ’]ﬁﬁu ANYNNITUIAN

¥ ¥
a a o

o a dld a 1 v = A
PNHEN17UFUNTRUNAUs2 AN N dana lfidunilizess
2 aa P o .
WATENIUNIY N3BNAUNNNIIN1sRUALTWEasENNE1 YL
WANKIN NWHILNARNNHAININFADAITNUBININLLES L6
¥ 44, X y od N
AaNENANIEaNTN uinanefluEasnfnnemInNIfadan
WALV AUARATUALFABANTN 817 N9 NHATARANN LY
. L " . e .

wrineu v aun1naulussuunsi R ene sy
gauanevirannaun iy lalszan dentenanaluidy
a o d‘ o U 1 3 -2" v
antladuivinlfinenansldainnsongauainagasiils

Wasanmanen H anndauay lsliiunsesn

o

ANHUTNLABIOINANGATNHAININAIA Aa INLINT

=

& o 0 il e
aanuuuiiam inandulinnilnddaniseanununissen
& = o o o o A o A v )
Waningaiunsdpintnydaiaien uazliinemangmis
2 o a Ao
25 ;s IRgTNnasaniugn Fnenge Juninwmnsees
T aznanefluyudmiunisGusuenTninensgauy
LRININLYY TANITHAN ATUAINANNAWNTLIILNUAI NS
4 X o Ay
FesRuiugulneandaetrauunnisainineadese
v o = v a o ¥
ADAAREBNTTLIBNTNNNINEAT Waziiunstiny iR lnfas o

o

- A 0 X .
Audnenng el nageaNuITnTageauAKidn lare
v v 1 o a U a
Juddanuaziunisinineenienisiuaindagyanisdi
AFIURILNHFTNTLANZAL mmﬂmu‘lwmuﬁﬂqmﬁﬁ@
niseanuULNAngmIlaenunneag lunanssnau o 184
1A929N19 1 U AnsRARNANALUTINNTeaN vz 1
o d‘ £ 1 a dl = :I/Q a Y aa
FUNNERTNTLITINNANTIND Y DNAINYINTAAAUITNNG
1% a Y Y ~ [y
NITFAUNGANTINNNTRANLIHLINTINAUAINUANE oA
milﬁ@ﬂi%’ﬂizﬂﬂfafauaw,l,@zmmGufafammé“u guan
= AJ £ dl v o 6
rassAguNININIIR U udeyan ldainnisdunisn
NEATNILAAZAL FBNITNOLIBITNSRRINTLINHMININ

¥ v =

ANNNANIUENAILNNIENRUeENFBLTeT 1R

1 & 1
o o aa

InensliRaNadNgENNANUANgRINERAININFIA AD
WRINHFTNIEUNIIOLITH WINNATAHNTNINUNLNNTRY

watTmnnesing < Laanld dauiliFandn wan@s (Output)

b

UAIAINUY INBHATNIAINITNUIINHEAIINGNINITRUN
Isulddseynaldludindszanduaninligronuiueg)

P P I P ) o &
NNNITRUNADENENEU A2UULTENIN WAANE (Outcome)



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 31

WurneANgn nMstssilunadugnavangmatszneusan
249 Ae NsdsziiuAINNANARLAZNAANE LI AAN
o "y o .
wangns 3vagllddn inwmsnsiiiunnseuINNANg RS
a o o‘:j/ 1Al M yva v ] v
nsmInaRsaniu lineudldFeug uiwanndesanunam
tpud Ul A aInase Al fideastsfiunadun s
UANGATNHATNINAIA HuATdn 3 uwdyn Taun
nsUfuiasunginssunienislu nsdfuaauiauas
19N uaznesllfadresnangsduninistuaes

NBFTNT

ANUNORNTTNNINNITIUY

nowdSIveIoouiiu

Q ooululamuilrung
ol 8% soulllAmuidinug
e IwsrUSUIWLIU MUY
S —

4% TulRusouiwsn:ludsesu

oouliuINNgn
10 nurenmld

FuouEgRUILUESI9 25 AU

ﬁm Alternative Farmers Project (2020)
ﬂl o < v a N .
gﬂ‘w 2 AINHANLTIUBNHDANY (Saving achievement)

gﬂﬁ' 2 LgASHARINNANISATR N AT luN TR e

Whnnenud Saeas 64 1a9gidng9N aaNkule

anndTvanafiauiesneld Sitecianay 24 #la

gunsneeNRulamuT e’ uazenfeaas 8 sanluls

muiwsneifisaninnssusAsumnanisean s
I

WNANANRNARS1® asinelafin Niesay 4 Nldannnany

a U dl 1 v
Rulsasiilasanmananuias i s

“Amennsd@ymulfineamssadiuunaniseansiudu Ae nns
a P v a ' o &
panRuwedudunulunisdszneue@ngauiunasdugn

TATaNT

s . . v id
TLUINNNITLAITINNNTAUIN INEATNTA N T UTUIU AU
wWhnnnaniseenliuiIniuniasnadldminA NaINIT0289

AULD

msiasunlaswninssunmumsisuolfiussailinuie

*32 a2

*44

fiwufudy  asswesie  Wusiwld  thadu  Sudiend R
FwougRouILUNSI9 25 AU

17;:4’1 Alternative Farmers Project (2020)

5U% 3 nsuasuudasginssunianisduie liussg
vvune (Changes in financial behavior to achieve

financial goals)

117 3 uamenislfuilaaunganssumnanisRuiieliiuseg
= o o a ] o
Whnane Galdineasnsinisssii unueanau-nas

LA UGN NAINITENFINNFAUTH INHATNIRNNNT

Usuulasunginssusissielilil Ae Rinumsnsfiviuauii
WULNNTUSaEas 44 AN19aRTIESTELNalILSSY
N NAusasas 32 at19lsfn WU ULIeY
4 v A e -

inuasnsnug i aia liussqulunianianis it
AAUNAUIUARNAY AINNT I LFTadanndnaatiuua

dl Yo a o Y
1UNNNNEAINT A SURANTZNUANNADLNNilAR A Yinli
e i uEesendadlud s f unnuER S

a

FI59MU

AUNAUARNIINITEIU

AAuAARIUNISooUIWEITANUIE

ANlARUIBIA:WENEIWEUIN
fiv:ussallanunedu

Angraniu:numsiiuiduguassa
sionsrindvdnArysing o Tugan

S6% . 48%

Fwsugnounudsoe 25 Au Fuougnaunuuensay 25 Au

9111 Alternative Farmers Project (2020)

5U% 4 viAuARFAIunseaNLia N (Changes in

financial attitude to achieve financial goals)



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 32

917 4 wassnstfunlaswiauainuniseasivanimune
v v 1 dJ k% a U = o o
2e9gdsan TeldainnisdsziliuauesiauBauiunas

a U g = a dl v a !
TR WL NAULTLULNBFATNTINUATY (FRUAE 52) AAIN

'
a o o

anuznnsRuiugilassasianisin@sdnAnyluinm uay
- = doy

Tinwrrnsline 110 3 299nwmININE1F98N170 LT
(Gaeay 28) Narin13futNMNNeNI TR ULAT N8N NARY

ussqilnnng ae19lafANNURIAUNITBUTH WLID

a [ o a @ a
anmuzn1sRuitlugdassalunisvin@sdianludan
ANRITNSBEAL 36 UWASINHATNTHAMNWENEINDEN

anivaiazussaivanen R Ngeutesasse 20

ANUAIMNEIEUNIINITIIU

MSAANMSOOVITY NaIdudalAsIMS 1 Liiou

01T 62% anmloma
hioon = 16% 84%

38% doudinidyo

nougiidumuai 25 au

o 4? v
NNELYIB). WWHW“}JHT@&IEJ‘L‘IJEI‘LA

5U% 5 N3FARINNITRNRUN MAIAUAATATINGY 1 1hian

(Follow-up on saving 1 month after the end of the project)

AUN19N1709 N[ U UTAN1TRLNHATNIAINITDANIEL
= dll 1 aa U a// 3 =
nsRuveivanesing < Watn il uunedanemsnsd
ANAT AN RaniadalnAnefales ann1sdNnIsnd
NEAINT WUISaEaz 84 wasitnsInsnAulanan
a 1w = o Sao a \
NUABALAWLAY T LUAUIULNTLAT 38 AN RULNa
ANVANDANNAINNAINITD WU U19AULABNNAZLALLAN
nanesineniseanlanszinduar 10-20 v lutlszan
WIaUARASNaaNTLTWIAIN T s u AT
d’l = v a 1 dl £
wanani anfesay 62 eaNWuANIan g iy LNald
ANERULAIN LA UADAAT NN WAL 491N HRAINT
1 v

nldeantuse fasay 16 Hanusuiainnisaiasels

atiAaLtes AegLR 5

o

PRI IARNNITEAUDINFDIAINNADLIAITDINITDAN

=

Aeldaeuninividivungaenisean Sureiiuiiu
ﬁﬁlqmmim@ﬂiﬁdﬂ \NHASNS SREAE 54 AANIIUINGIE
Fasnsiialddusumanisaignidu uazdndoud
Lﬂmmmﬁ@mimnu LT ﬂf]@ﬂﬂmﬁﬂﬁfmﬁwdﬁumuﬁi@

wazaovailunulunsinemg

msdunuitdnWAALITU
“mhildisoumsousumdngns wuasasiicod BHnnouii:ithuognls”

inhildimsusunlasunmin
29%
HlummsuSmissnmsau
: e 54%
wa-higimsusundasmaianssy

17%

Tiuadrinisaimsou

noughidunuai 24 90 25 AU
ar 4?) v
NNELAR. wmuwu‘ﬁmijﬂu

(2
a

5U% 6 naulAasuuLadiABARNIINITRUY UAIAUEA

TA79N194 1 1A8U (Changes in financial attitudes 1 month

after the end of the project)

R . C oA 4
Wwannstiuguluwdassanusalilasunsdasullad
NAUAF AT ANTTNNINNITRULBUNHATNT NRIANAL
nsausuliudn 1 heu gRdamsdnidunimninoudiu
189n1=n7n91 unn i lmdnsanniseusnluasall Andn
aa e . . . i

Fanmeuilaziiuetnals aann1sduniwaiutelmdy
3dsziaunan laun (1) dszguilninisusunsan
nsuuazlaifinnsdsuidfaungingsy ineAnaAL
A LA NG unnldladnsannseusy nwaanall
Teymisunistinnsdnanisdiulnenauelaifaniuiy
Tymn Faadadu insarnsvinunilaandn “Afpsazld
Anedulian Mdaraduiesldduaesnldanidu
WIHEUAN 111 TenaenneInmaendasenda o sy
andaulimnnuiindn (2) Fnaclalafinisdsuidasy

o A a = % = o a

w1nUn Lesannpuauieala N lanaq iUl A

2
a

(FRIN1IRUNUgWITeIAY LATLIN1 78 UTNTBINITRIUNA

.

o Yo

Aaw waunnlhFeuiaudnuaslasunisausnasatiily

'
E

atinals mavuladndoanildidnlazeaRdulsniu way



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 33

U v U 1 1 ¥ &
ngugnieandn fewdsanlasanis autas (3) laitiu
ATNAIAYUIDATETUUNLTDIRU TINRIAINAUIN

& - 4 wya 4 a
nuilidasuanAn wanenENdnlandadangAnssy

uegeremdungAnssni liiminzan

msdumuaitdinwanLiu
“rimnhdotilaissugnnmsousy ysuldluddnusnsunsahi oghals”
Thitimstmmisuld

8%

92%
fimstrnsuld

dnougiidunuai 24 0 25 au
s AP v
N6, wmmmu‘[mﬂgmﬂu

v
o

5U% 7 naaguudasngAnssunienialdn ndsduge
TAT9N174 1 LAY (Changes in financial behavior 1 month

after the end of the project)

=

AMAALiWaN i udsutosaiuaywd INuAINIEN

o

o e r R -
WAuARNeasInazvilanuulasinies daiqeladuniwnd
WaiNsalldn wanani A idFaufainniseususnliu

M udamlszandurizaly atinals naansnesnuduiin

o o

== o 2 dl o =1 dl =3
Wanalagusy A1 gnAAUIIAZITUANIL At AAN ]

1 o :: = [~
WUT LNHATNFINAUNIUNA (SRR 92) NANLIAY
sanpaadlfludismaseanuanlaindeinizeuslldsu

U

o

ANNTUsELHURAGNONINANGAT LUINIINITIANT

o '

WANgRIALATNANININNTRU LA HATNS § 5 49

LDQ
She

1. Wenmangns AastinannnisAnenilyninig
a dl Y a 1 tﬂl % 1 v
n17Runuiasareanguiduune e liannsndae i
ANFLARNTIqA wazdnaadINgNIUNELALNIUNNg

ausnluanuy i e dsenaunisimunsauangms

¥

A = a o A A a
2. ﬂ’]?@‘].lﬁ‘ll‘l/]l,uuﬂqﬁ‘lﬂﬂﬂgumLﬂquQL@ﬂﬂWIWN@LT\T

& v

Uszdny Wmuinangmeanuisaiinn1slUdnnug

semdegBeu-fanu wasgisaudasiu 1y infanssud

goulinguiivsnaldvinfanssudunguasuiunigin

1
A

a = . vy oy = O
NANTINLAE mfamﬂm’miﬂugwmNﬂﬂmmwmn
= Py N ~ LA

AN latiasandinawtaAn

3. NIATIUANGAINNNIIRU Asdndanunen

D

o o !

Aun1sdnAanssnaLIngy o iesandednAnyazdoeli

o

¥ 1 a v 1 :’/ d’l v v 1 =
inwrsnsdisanfanssnliatneaiell iwsnzidsand
al o A al al 1 o
Whnsnadaiupe nnsiemnguunuuwsglanan
4. 49919811 UN1TAANNFALTNINEAINT LagaanlnG

Farinauiadiulaeanizugainines vinlinasiiuntg

v

N1usHnATe 7| AT N A linaenssezinanaes

o A IS

TAg9n194 sanDauANgATINEAININLAIA Anstifitnumasng

o a o a a a4 o
UIUALUAINUNIETEU LAZANNIUARNI72ANNANNAY

v
o o o

Aiunsdanisausnanam idlaanisdendaciaanlunig
Sauengauiuieaiielfinemsnsausniddaunisenss
1%

5. annufiraniluiiles wazinindussazinaile i
ﬂ@jmﬂ’mmﬁLﬁmmwmmﬂ%iumiﬁﬁ@mwﬁ'L’ﬁlmﬁm

AUEA9IN17RUEI U

unagluaznisandsena

unggu

1 v
a a

miﬂiuﬁummﬁmmnm‘-ﬁumnmﬁ”ﬂ@‘m NANARATN
HaTuiugsatiundainniuualy uinfiansunann
ANNANANTINABIN1s T NEAINIAANITRAN WLIN
A = a a dg/ A a v
nEAININeLNALINITeeN RN ATU vireAnTuiasay
96 HiNeNuwASaLAY 4 1138 1 ALWINTL NiNaN1T000N R
9/&' v
Tailasannmanauuazainela
N19UTL HUNAANENNATUAINUANGNT HARNEN
Hnduiulszauandnsalundaainisdsudasu
NAVARLATWOANTTNNIINITIRU VDI TN aUTN
FegzaulaainnisldinemansdssilunuIeanauwdnsu
NN9BUTN LATUAINITBUINLTUIZHELIAN 3 LADY

'
£ I

wWEene Uiy sedanan enanqludnas

a
' '

v o A a a
ANUAIANNEIEUNIINITRYE WU TilAsurdaelu

a

LURIVAUARIY LNHATNTTNNTAUARNALINA

Qe

= o T o a
Wasunlagsiaree Wi Nﬂqﬁ‘@@lmqllV’]’]'WN?]‘Lﬁ‘ﬂﬂﬂ’]ﬁ‘Nu

'
o

wangauiLdneIng luudngAnssun19n1sRunegeu



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 34

A¥iiauann nERINTNaUTeuNe Anvlufasay 92 19

Astiuaanasedllluiianimaanudn s dsnEeuy

Tudsulduazlalinaazidandimuinislsuldasingls

adlsaua
WINAATUINNITNNINYARARTINHENIN1TRUAN
WWIAATEY OECD AaadesAlsznauna 3 laun aanuinie
N19RU HAUARTINNITRY WAL WO ANIINNINITE Tl
= = s & ‘é
anunsaueniansauiesesAlszne lnavAlssne Uil

18 vsam1ui OECD linanadn yananaslinmwenig

1 v !
a Aaa a

N9RUNA LAY AaBuaInnIslaIuinIen1sRuing
= ! v a A o Aada a ) ,
Faazna A NANITNARARNANINNITRU LAZAINARD
woAnssunIsldans Suresyaaaiiluineinge (Remund,
2010)
Ca 9 o d osme A
NIIENLATHAIININNNNTRUTEITENFIUTINAALA
nangsu ?mmmiﬁﬂsxqﬂm“L%LLmﬁmﬁnm OECD #1nusl
MinlaenisyaiulinnisdfudasuiauafuazngAnsan
nensRuidunan lusneinisliaauinianisRuiu
. Y o oA~ 4 ey
naxidvmnedil e EesRuNugUNAY v [y
v A [ o 1 1
1133 lidn91850 Maansvesnulesiuangls uay
annsnanasslnineanalaatngls deldnsaiuiisnumsae
gl uN199AAININI9N1913UL 99 OECD 114
NN9RANKLLABLNNNNETATNHENINNITRUABAIING
TalaeldUsziin n1sAuquaantlenuFy n19nszans
ANNLALN 17D RUAe WuFY

v
' o o

@quﬂiiﬁﬁ]qﬁ\l m'ammifwu%’ 2NAUNNINEINg

o

. < o
nauiumnsEaduneEnIng uasyad

«

8 NAANEAINNIT

o Szdil Y @ ! o = o a a
@mmiﬂmﬂmﬂumum N9UFUAsUNAUARNIINITN Y

|
vy A

uwazngpnssumnaniedulingas <) du ifuqeEusiung)

=

ABNIIWAUINNHENIINITRUEMT LN HR NIRRT

A & . 4 v e
NN17LULTRTY INdaAAAANINLU Amonhaemanon and
Isaramalai (2020) 7191 N19AVATNAIINFNINIT[ UG
i llgnnRnssun1ansRuna ldieane wnyaaatiu il

. Y o

MAUARN1INIR U AR MU e NgagadaLiumseiuiy

Lusardi et al. (2017) #9MN1308NUULUANGATIADAILETH

AHINIINITR US98 nnguiT v elaniy

HUgeRVENINNINNGINIBNULILINANRTULLLANITINGY

WANEASAENUINNZALYNAL (one-size-fits-all)

References
Atkinson, A., McKay, S., Collard, S., & Kempson, E. (2006)
Levels of financial capability in the UK, Public Money and

Management, vol. 27, no. 1, pp. 29-36.

Alsemgeest, L. (2015) Arguments for and against financial
literacy education: Where to go from here?, International Journal

of Consumer Studies, vol. 39, no. 2, pp. 155-161.

Alternative Farmers Project. (2020) Photo album, Available:

https://www.facebook.com/capdcr/photos [1 April 2021]

Amonhaemanon, D., & Isaramalai, S. (2020) Boosting financial
literacy: The roles to enhance quality of life, ABAC Journal,

vol. 40, no. 1, pp. 85-108.

Bank of Thailand. (2016) Thai financial skill survey 2016 (718871
nan17d9RvinEEN NN niSuYadine I 2559), Available:
http://doh.hpc.go.th/data/HL/ThaiFinancialSkillSurvey2559.pdf

[1 April 2021] (in Thai)

Hanphichai, S. (2020) Household debt of Thai farmers: Currently
knowledge and some observations (Mﬁ@uﬂi’@ﬁ#’aumﬁmﬂﬂ%ﬂ:
anunenniaqiiuuardedainnunsdsznis), Joumnal of
Modern Learning Development, vol. 5, no. 2, pp. 191-211.

(in Thai)

Huston, S. J. (2010) Measuring financial literacy, Journal of

Consumer Affairs, vol. 44, no. 2, pp. 296-316.

Lusardi, A., Michaud, P. C., & Mitchell, O. S. (2017) Optimal
financial literacy and wealth inequality, Journal of Political

Economy, vol. 125, no. 2, pp. 431-477.

Lusardi, A., & Mitchell, O. S. (2007) Financial literacy and
retirement preparedness: Evidence and implications for financial

education, Business Economics, vol. 42, no. 1, pp. 35-44.

Lusardi, A., & Mitchell, O. S. (2013) The economic importance of
financial literacy: Theory and evidence, Journal of Economic

Literature, vol. 52, no. 1, pp. 5-44.



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 35

Organization for Economic Co-operation and Development
(OEDC). (2020, 5 November) Financial resilience and financial
literacy during the COVID-19 crisis, Available:
https://www.oecd.org/daf/fin/financial-education/oecd-financial-

resilience-webinar-series.htm [1 April 2021]

Paukmongkol, W. (2017) Financial literacy of the public in
Prathumthani Province (A9183n19n1sRuzestssaaudandn
ﬂnuﬁﬂ'ﬁ), Journal of Humanities and Social Sciences Valaya

Alongkorn, vol. 12, no. 3, pp. 313-322. (in Thai)

Remund, D. L. (2010) Financial literacy explicated: The case for
a clearer definition in an increasingly complex economy, Journal
of Consumer Affairs, vol. 44, no. 2, pp. 276-295. Available:

https://doi.org/10.1111/j.1745-6606.2010.01169.x [26 May 2021]

Wills, E. (2009) Spirituality and subjective well-being: Evidences
for a new domain in the personal well-being index, Journal of

Happiness Studies, vol. 10, no. 1, pp. 49-69.

Yoong, J. (2011) ‘Financial illiteracy and stock market
participation: Evidence from the RAND American life panel’ in
0. S. Mitchell & A. Lusardi (eds.), Financial literacy: Implications
for retirement security and the financial marketplace, Oxford:

Oxford University Press.



é MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2): 36-50.
DOI: 10.14456/connexion.2021.14

Research Article

WUINNNSLALENSHLABENSTIINARN D4 YinanIAENY

Ay anusNy

aniumsdunazau aniusununmangaamalulatigsuis
g arnuwat@gmail.com

UUNIU AUNTIA

dnATn1saasy

g n_intachat@hotmail.com

o [ b
99510500 LANWAT
antiunsiunadeu antuaunusminenasmalulagdgaus

GRS waraporntung@gmail.com

The Guidelines of Airport Services for Muslim Passengers

Arnuwat Mahamat
Civil Aviation Training Center, Suranaree University of Technology
Corresponding author email: arnuwat@gmail.com

Nantawan Intachat
Special Instructor
Email: n_intachat@hotmail.com

Waraporn Temkaew

Civil Aviation Training Center, Suranaree University of Technology
E-mail: waraporntung@gmail.com

Received: August 4, 2021
Revised: October 8, 2021
Accepted: October 18, 2021
Published: December 30, 2021

uNARsa

ae o = = o ¥ a = \ o o A =
ﬂ’]ﬁ‘q@ﬂﬂﬁ\iulﬂuﬂq?ﬂﬂﬂqLﬂﬂqﬂ']_lLLu’]VﬂQﬂqﬁ‘iﬂuﬁ‘ﬂq?@mﬂ@qimqu@@N W N1RINIAENU quﬂﬂﬁ‘gﬂﬂﬂLWﬂ (1) ANBIANIN

q

eynsiLENIsTMNaRN M iNaINIALY (2) AN NN LN 9EIneansmaNa@as ad inenniAeny Wunsaae

° o

= A A Ao A o ca = v o = % o \
Lm\iﬂmﬂqw Lﬂﬁ‘@\iﬂﬂiuﬂqﬁ‘q'ﬂﬁ AR LUUANNHOULTEIAN Eﬂu“ﬂ@ﬂ;lj@@']ﬂfyl,ﬂuaL“ﬁﬂ@ﬂqmﬂquﬂ’]?@ﬂﬂqiwqﬂqﬂqﬂﬂ’]uuﬂz

NegUAdANIINIILENNIEIANY TR ey adN 6 AU Anszvidayasasnisanuunuazdnssuudayaiiungy uastauauuy

LEINTIOLN

HANFAE WU (1) anwileynnisuinisdiasansanayads o inemaewludszmelng seneusan 1) Aunnsliisnig
AIUILAINALAIN UsznaUAa8 Haduilauautias niinauniANazaaiastiAdslumAR g Tui U e 1N
£%

asazmnairaanuardsulnnlienngluanuennisiiuy inndiesnmainslaaasreanasiuimedaniuazguised

P o A P Y a v oo @ = v o ea o =
HAINUIUUREY ﬂ’]ﬂﬂ’ﬂﬂ‘w’]\? ANTUNFN “1 VLNJJJ“I’]‘]:{”}V]%QO‘N FTIUDTNUNITENRNANINUIUUBE LL@%VLNNﬂﬂﬂﬁ\gT’]@NWuﬁLﬂEQﬂUH@@N



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 37

v

2) pulATaFIvNe N AL UN N LN WA 72950 Usznaumae Wun ldaesnialwinennidsnutanuauanin WaN1nsnng

aniagldiEnslussaznun arsiiniseneiunldaasveswinainiAeuunsuiaiaanndaeiuanuug lduFnistayadu

al

3) fumssnenanudasasie nenmaduisnalaed i idsrymamsefuiuiaeas Iilvemaaduiaediny

a dl a v o o oY a A v o o J % A dl
Eﬁﬁﬂ@ﬁi“ﬁ"]')g@@NWLﬂuLWﬂﬁﬂgﬁ 4) mumaﬂimmuwuﬁmmﬁmmmmmnum@ﬂmu n1INan1eIg LL@iﬂQJW’]ﬂW?LN@\W]

danasianulaanselulsaziiendy

a '

(2) WM NNITIALENIN AL AN ITIINARN D4 YINBINIANU Usenaudag 1) NNIWRUNRIENUILAINAZAINANNATUAN UL

a
v

& o o a oy ¥ A o a & 4 H . P I~ g
wuﬁmmmmﬁmﬂmﬂmumu ANU mmwﬂuumnumm NunaLazmnauanguuisiazden Aenuunazuune

49

o '

Ndndaunineana Hesazunnassag luinaiazaanaune Ausnisluannisdudos uazatuayunisdmdisdusaianaly

U

vinenaenu 2) nsliuinnsguedeyatnnansilasan sy adauninainuatan st Eiasdu 3) nsliuinig
Wenduiawdasmaniadan] Hanmunaianiy nnndinesnigliisnig uazdnassenrsuandamanizlunsliitinig
4) MaldEnmasuNmsnspaNlasaiadmiulaaanstanadn nismsaruienelaaninamaReaiuiuglnaans

uaziiasnmanuanzdmiuglnaanameanda

ARNATY: wInenIiLENg, dlasanssanadn, vineniaenululszmelng

Abstract

The research aimed to provide the guidelines of airport services for Muslim passengers. The objectives of research were
(1) To study the conditions of serviced-problems in the airports (2) To suggest the airport’s services guidelines for
Muslim passengers. The research is a qualitative research which is an In-depth Interview from 6 key informants who are
proficient in airport management and proficient in conducting services to Thai’s Muslim pilgrims. The research

methodology, analysis the data by classify and grouping information, then present as a descriptive method.

The results of the research showed (1) the conditions of serviced-problems for Muslim passengers in airports of Thailand,
which are 1) Facilitation, consist with, few numbers of washrooms, washroom should be manned and cleaned according
to gender, prayer room is small and mostly located at the landside area, few check-in counters operating during Hajj and
Umrabh flights, no signpost in local language, few halal foods in service, and no Muslim passenger’s information center.
2) The infrastructures for a service’s area, consist with, a limit space, no precaution to limit people entering airport.
3) Security system, body check on passengers not conduct by same gender with passengers. No dedicated room provides
when conducting thorough body check on females. 4) Information of threat, terrorism and political crisis which affect to

a safety of airport and flight.

(2) The guidelines, airport services for Muslim passengers, which are, 1) Facilities development as Muslim’s passenger
basic characteristics; a Muslim Friendly-Washroom, segregated between dry and wet ablution area, ablution facilities
should be accordant with passengers, prayer room should be located at safe, comfortable area, as well as service at airside
area and support Halal products. 2) Muslim passenger’s information center; provide information in multiple languages,
and in local language. 3) Special flight service for Muslim passengers during Hajj period; provides an assemble hall,
increase check-in counter, provide segregated building for service. 4) Providing security for Muslim passengers; body

search check on passengers should be conducted by same gender, and dedicated room through body check on females.

Keywords: Service guidelines, Muslim passengers, Airport in Thailand
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Abstract

The objectives of this research were to study the current state of entrepreneurship programs in Thailand; and, to
determine the need for entrepreneurship programs among undergraduate students. Four sample groups were used:
(1) eightadministrators at universities where undergraduate entrepreneurship programs are offered; (2) 15 purposively
sampled administrators at universities of the demand for entrepreneurship programs; (3) 20 purposively sampled
entrepreneurs; and, (4) 390 quota sampled undergraduate students from each university category in each of the four
regions of the country. This research is a qualitative and quantitative research. Data analysis was conducted through

content review. The statistics used were frequency and percentage.

The research produced conclusions as follows. Firstly, undergraduate entrepreneurship programs are offered by eight
universities: one public university, four Rajabhat universities, one Rajamangala university and two private universities.
Most programs have been in place for longer than five years and their curricula involve 128-133 credits. Secondly, it was
determined that most administrators, entrepreneurs and students are in need of short-term entrepreneurship programs
where each subject requires one to two hours of study. The five subjects the majority of students are interested in are

marketing, entrepreneurship, business planning, finance, and, strategy management.

Keywords: Entrepreneur Student, Student Entrepreneurship Program, Entrepreneur Education
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AFI9N 2 T”mal@mmﬁﬂﬂﬂﬁi‘lﬂfo‘fﬂ@lmﬁﬂi:ﬂﬂunﬁ (The demand analysis of entrepreneurship program) (n=390)
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Abstract

The objectives of this research were to (1) study the impact of technology acceptance on the effectiveness of building
information modeling and (2) study the impact of personnel satisfaction in the organization on the effectiveness of
building information modeling used in construction projects. This study is the quantitative research using applied
conceptual frameworks of the technology acceptance model and the organizational culture theory. The data was collected
by the questionnaire survey among people related to the construction business. The stratified random sampling in this
research composed of 425 samples divided into 3 levels of job positions, which were 101 senior project managers,
173 middle-level project managers, and 151 operating level workers. Here, the STATA program was used for processing

the analysis of data by structural equation model, bivariate analysis, and Logit model.

The results of this research provided that (1) The impact of technology acceptance factor by senior project managers
were highest. The main reason is that they can recognize the benefits of the building information modeling technology
systems, which can successfully make the construction projects of the organization and can use the information obtained
to determine the corporate strategy for competitive business advantage. (2) The impact of personnel satisfaction factor
of middle-level project managers were more than any other position because they must coordinate with all levels. The
operating level workers must perform the work according to the command of a higher level. Therefore, technology

acceptance in using building information modeling more than satisfaction.

Keywords: Technology Acceptance Model, Building Information Modeling, Organizational Culture Theory,

Personnel Satisfaction in the Organization
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5. H5: WAuARAan s ldszuumalulad (Attitude
Toward Technology; Att.) denatdeuaninamsesanis
gansumalnlad (Technology Acceptance; TA)

6. H6: TmusssuntaluasAnsg (Organizational
Culture; OC) damatdauaninamsasianlanuianalagas
yAa1NIn1el1edANs (Personnel Satisfaction; PS)

7. H7: nagnssesAuesdns (Organizational Strategy;
0S) @'\1m@L%\m'm‘imﬂmwi@mmﬁwm%mmmmm
neluesAng (Personnel Satisfaction; PS)

8. H8: mwﬁmuﬂ;wﬂmm ANg (Organizational
Flexibility; OF) gataidqauaningmnsasaninuianalates
yaaneneliedrns (Personnel Satisfaction; PS)

9. H9:pauNenalasasyaainsnielusadng
(Personnel Satisfaction; PS) d9uaL39uaninensame
1lsv@nana1a4 BIM (Effectiveness of BIM; Eff.)

10. H10: n1seeansuinmlulad (Technology
Acceptance; TA) @&sxaldauanlaansesalssdnsnaaas

BIM (Effectiveness of BIM; Eff.)

8ALUUN1TIRE
e L ce o a Yo
nisaapaftidunisidedaliuam Inelddayaann

wuugeunineeulad daveus lulanngunnnIuag

a o o

a o a = dw
uwavilFuama Peaviaen lunaniiienuid ey daall
NANAIBENY

nguFnat19a991u3dsilaainnisgusnatnawuy

Funi (Stratified Sampling) A1nsznns InauLaawun

ANNAILIALII 3 AuML WA sguatinsdnaiie i

3 o > A o
VL@’Q'W‘WJLL[?]’WNWﬂﬂﬂﬂﬁ‘iuLLﬁ]@%‘ﬁuﬂN FAUMINNA 425 AU

a
'

o A Py = =
AIANTINN 1 TP lATaNITARAFINLUIAY UKNEDe TATINIT



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 69

|
Yy Ao

Rl Nmmimm’mmmzgwmmmﬂuumawmﬂ ]

e -

o

du laun aauladidan Teausn awfmdus Teananuia
tlsznaunAe Low Rise Building (mm@qimﬁu 23 LURAT)
WAz High Rise Building (A9 ugeaaus 23 tumsaulil)
Tasennenaainaunasiy unnads Tasannsnaafisndnig
nezanglunuasu lawn dnumee druele niadiand
21A1INIRTE 199971 JUinislasanisssaugs laun
1Y o % S =

\Wnreslasang Aaunuianzasiasanig Nl iasanig
g muanagnseddns wazusnislasanisneaing
Y a o v U Y o 1 U %

Jusuistasannsszaunans ldun anntsdaneaiis
Amanslazanis anndinlasanng gannisdesing o iWugn
funlguneaInguinisseAuganNILTuIsuneaing
wazsrAudjumnae laun winauwludiasig g uay

Wfunu iussdueunldfuaAndeannguinisseaunans

wazidudUfiReumihanulnens

A9 1 NENARENAUUNANFATILUATNIT1E BIM
TulAsan1IneaF1eUUIRILATIUITIL (The samples were
classified by positions and use of BIM in vertical and

horizontal construction projects)

TAsaNsnass
ALY LUIRAY WU 99
U | ldld | | Ll

frannslaseng 72 29 58 43 101
FUAUAY 713% | 28.7% | 57.4% 42.6% 100%
grFuslasanig 77 9% | 106 67 173
FLAUNAN 445% | 555% | 61.3% 38.7% 100%
szAuliRnng 86 65 81 70 151
57.0% 43.0% 53.6% 46.4% 100%

235 190 245 180 425

59
55.3% 44.7% 57.6% 42.4% 100%

LASRINAY LT LunI5IAE
Wunuuasunineaula] duisasniilu 4 dou Asil
doui 1 deyaiahlvesreuuuusaunin taun
WA B¢ ADTUNTWANTA NIANE ALUUS wazsele
s A
\RALFDLADY
doud 2 Tayanieldanu BIM leun anmwoiznng

14971 BIM TuasAns dayanisldenu BIM lulasenis

WUATILLAZKUIRY adAnsatlungudsvinnle uay
anmauzniain BIM Tl ludunanla
] dl o = =
dqun 3 nasuansumalulat wazAar nnanela
2199y Aa NN luesAnssalscAnsuaaas BIM liun
NANAILLTIINANNAFIUATNNTALUUIAALBIUINE
WAAIAINAIT197 3 DA9UNA 10 fAauils 398 39 AN
warMaaN199ALLL Likert Scale TA8IANMLALNL9NN5 LT
= o -é’ = @ g
AZLUL AD 1-5 AZLUU A4T 5 AZIWYE UNIED9 LHUAY
2989 4 AZWUY UN1EDS LTHUALEY 3 ATLUL UNIEDY
THRAAIAINLAY 2 ATWUY AN D fuAqe ey
1 Az v lHiussasi19El
o r y .
aaud 4 dymnnuuazdaiauanuznisaaniy

nsld BIM e ldiduannnndanseiiles

MaRsIRRBLANMWIAIDITa
ﬁ%umuslummm@muqmmw il
1. n1INAdaUAfINLTEIRTY (Valdiy) 189
wuudeunin tneiin1sAsadeLAINNAsITRLia
(Content Validity) Tnaiinunugaunulilddmsesg g
$7UIU 3 VU AIIAABLA DN INTBIAINNATITELLE BTN
A IATELARNTBYHEM AT AIIY R AL N1

o

v ¥ o o dﬁl ¥
LL@?JE‘J]Q“]EIVLQH’WN"ITJ?‘LIH?Q MARIATNUDLAUBLLLE YD

¥

gsan g uiuuasunn il A NN zaNN N BT

q

FITAAIDINAINLUUADLDININ WA T UL T AN
. - o 4 L .
Avua A linegeuAnNTEessLLLdeLnNN Al

2. NIINAFAUAINNLT DY (Reliability) 184
wUUge U TnsinLUde U INANIBANINTIARALANN
v a v o Y o 1 o 1 dl
dnsennigmainda 110 ldnasesldiungusianatiem
Y1N13ANET A 72 940 InannAduilscadnsuaani
(Alpha Coefficient) 284 Cronbach’s Alpha waz g inaust
gansuNAININngn 0.7 Iaaldllsunsn STATA lunnsg
szuaana 3enani1snadayla A1 Cronbach's Alpha
N1NNTT 0.7 NIIUNA LL@Z@WH@:M@‘ULLUU@QUD’]NW@MN@
425 AU YINN1TNAReUaNATIlAA1 Cronbach’s Alpha
UINNT1 0.70 NINNALTUAY AINAI9I97 2890097

J g Y
LLUU@@UQWNHL‘]]@Q@VL@]



MFU Connexion: Journal of Humanities and Social Sciences; 2021, 10(2), p. 70

A197199 2 N33R UTTade ANNULNENATILAZ AN

\wetalsrasdeyaluuaauniu (Factor analysis, validity

and reliability of questionnaire)
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A5199 2 (58)

Factor %Total Cronbach
Loading Variance Alpha
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szuunalulad BIM
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Information Modeling
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N193LATIE WU LANae9dNN19IATIdF19 (Structure
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Analysis) Lazn13atAeiiuuataesiaam (Logit Model)
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ALUUS obs. PU PEOU PSA Att. TA ocC oS OF PS Eff.
fusunslasanisseauge 101 0.821 0.833 0.764 0.848 0.825 0.802 0.772 0.730 0.774 0.841
ALAn9lATINTIEALNATN 173 0.827 0.822 0.795 0.839 0.816 0.779 0.793 0.760 0.773 0.807
seaulfmnng 151 0.827 0.794 0.814 0.784 0.793 0.777 0.788 0.778 0.789 0.805

F-test 0.054 2.237 2.4155* | 6.048*** 1.332 0.766 0.504 2.692* 0.393 1.678
TAsIMsnaas1aLuIAg
i 235 0.863 0.844 0.828 0.851 0.847 0.812 0.815 0.786 0.820 0.861
a4 190 0.779 0.779 0.753 0.785 0.765 0.750 0.751 0.722 0.727 0.756
t-test 5.231"* | 4.371%* | 4.428"* | 4.059** | 5.263"* | 3.766** | 3.965"* | 4.233"* | 5688 | 6.764"**
TAsIN15Nad5I9LUITIL
i 245 0.864 0.841 0.827 0.851 0.844 0.806 0.819 0.789 0.821 0.858
Tl 180 0.773 0.779 0.750 0.781 0.764 0.754 0.742 0.718 0.722 0.754
t-test 5.658"* | 4.078"* | 4.543*** | 4.204** | 5020 | 3.069°* | 4.764"* | 4.543"* | 6.034** | 6.690""*

nanawe. * JfedAty 0.1 * SldAty 0.05 ** RiladnAty 0.01
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2. ladafidenanaszaunisaaniuinalulad uas
anuNanalarasynainsmeluasansiaglduanis
1FzNIUAIMNILLLUINARY SEM (Structure Equations
Modeling)

NNINARBLANNAFIUAILULILAIAB SEM ATNAIIN
7l 4 uazgUf 2wudn yuuesnsldinaaesszuy BIM
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sy AvianaTesZUL BIM 71 0.5658 et 1Y AR
TiiudnsaulsdadaaanisiuuagaunmgIuw H1 - H10
HuflpnudiniugseriuasimunseLuaAneeddely
psail wazlavinnisdsudgeguuuTung L‘ﬁ’ﬂiﬁ"ﬁ’ﬂyjﬂﬁ
pauganadesiutayaidelizdng dedadnflaony
winnzanag luscAuAaudneg TnafiAn RMSEA = 0.110,

CFI =0.769 waz TLI = 0.752

M990 4 Han19UIENIUATATNLLLA1a8Y SEM

(Structure Equations Modeling)

AU Trsensnassne

Variable Total FEAU FEAU 2
. UUIAY wu29 I
o oo

gusms’ | dpidimnne

PEOU 14167 | 1.1454** | 0.8940*** 0.8024** | 0.8709***

Att.

PU 0.3111%* | 0.3491* 0.1911%** 0.2049%* | 0.2005***
PEOU 0.3781*** | 0.4702** 0.1475* 0.2465** | 0.3374***
PSA 0.2624*** | 0.1471* 0.4626*** 0.1734** | 0.2443***
TA
Att. 1.0139*** | 1.0054*** | 1.1001*** 0.9841*** | 0.9491***
PS
oc 0.5524*** | 0.5559*** 0.4892*** 0.4513** | 0.5388***
0s 0.3038** | 0.2576*** 0.9231*** 0.4663** | 0.3602***
OF 0.1212** 0.0796 -0.4116™* | 0.0090 0.0896
Eff
TA 0.4658** | 0.3876** | 0.5736*** 0.5852*** | 0.5358***
PS 0.5658** | 0.7169** | 0.2993*** 0.5412%** | 0.4992***

N 425 274 151 235 245

- -13599.27 | -9207.19 -4033.85 -7192.52 - 7604.21

8

£

2

=)

o

-

4220.54* | 3338.73** | 3075.23*** 2867.00"* | 2892.02**

Chi-squared
MS

16058.22*** | 10792.18*** 7888.99*** 564.95*** 6627.18***

Chi-squared
BS

RMSEA 0.110 0.118 0.151 0.116 0.114
CFI 0.769 0.736 0.666 0.549 0.626
T 0.752 0.716 0.641 0514 0.597

nanewe. * dulbdnAty 0.1+ JiladnAty 0.05 = didrAty 0.01
R v = .
puvdeszaugusung leun guinnslasennsszduge
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{aqaisinanaszauniIsaansuinalulag wivnnu
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Abstract

The purpose of this study is to examine the transition of China's soft power policy to sharp power. How does China's
transition from soft power to sharp power affect cooperation between China and countries that cooperate with or
are supported by China in the political, economic, trade, and investment fields? And how does it affect the expansion

of China's influence and good image?

The study shows that an increase in superior bargaining power in business, politics, and military, combined with a
desire to become one of the world's great powers. China's earlier use of soft power, emphasizing "persuasion,” has
changed to the use of power with more conditions and coercion, known as "sharp power." From the beginning,
China will focus on building a good image and promoting cooperation by spreading Chinese language and culture
through the Confucius Institute and the media. Chinese enterprises will be encouraged to invest abroad in line with
the “Belt and Road” Initiative through investment and financial support from the Chinese government. This will
include increased efforts to buy and invest in foreign media companies to influence and distort negative Chinese
information and project a positive image of China. Through this method, they are all hidden with advantageous
conditions, coercion and perversion. Ultimately, this important process is to adjust the image, create cooperation

and influence the economy to dominate politics.

Keywords: Soft Power, Sharp Power, Confucius Institute, China, Africa
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Abstract

The Wellness Service Efficiency Driving of Homestays in Thailand to create a concrete development and
bring benefits for implementation need to focus on homestay standards that consists of Thai homestay
standards, ASEAN homestay standards and Healthy Homestay Standard. Mechanism set up to drive the
creation of wellness homestay standards requires cooperation from government, the public sector, the
business sector and the local sector. In addition, it needs to address the principles of good health in all 6
dimensions to be balanced physically, mentally and spiritually. In order to develop the wellness services of
the homestay business need to focus on service quality. The service quality development approach consists
of Tangibles, Reliability, Responsiveness, Assurance and Empathy for create a Homestay standard and
indicators that will lead to national standards and international standard to make tourists believe in

service.

Keywords: Development Wellness Service, Homestay Accommodation, Tourism, Wellness Homestay,

Homestay Standard
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Abstract

Innovation or a new method of implementing things is an integral tool for every organization, including
social enterprises. In developing nations, it is necessary for innovations to be integrated in the social
enterprise marketing and process (Distanont et al.,, 2019). The study aims to investigate marketing and
process innovation, key practice, and challenges. To align with this objective, the study employed a
qualitative research methodology using case studies of two Thai green social entrepreneurs, which met the
criteria for social enterprises (i.e., strong environmental missions, eco-friendly products and production,
sales activity in a marketplace), and were relevant to the study theme, which is use of marketing and
process innovation to achieve their environmental goals. Findings reveal that the cases uniquely embrace
innovations in their marketing mix including product, price, place, promotions), and process. The findings
add to the knowledge base in this important field and provide guidance to future green social

entrepreneurs on how to embed innovation into the implementation of marketing strategy and operations.

Keywords: Marketing Innovation, Process Innovation, Bio-packaging and Products, Green Social

Enterprise in Asia

Introduction

In an era when firms have faced pressures from
societal and environmental problems (ie,
overabundant waste, pollution, global warming,
poverty and food shortages), and disruptive
business change, it is inevitable that firms seek ways
to respond to such challenges. Recently, the types of
entrepreneurs that rise to deal with such pressure
and change are social entrepreneurs. Based on Mair
and Rathert (2021), social entrepreneurs are hybrid
societal and

organizations with  principal

environmental objectives and conduct

entrepreneurial activities and profitability to
support such social or environmental aims. Green
social entrepreneurs, in particular, address diverse
environmental issues, such as sustainable farming,
waste management, renewable energy, and
conservation (Williams & Gurtoo, 2017). Social
Enterprises UK (2021) noted that 20 percent of
social entrepreneurs in the United Kingdom are
addressing the climate emergency as part of their
core environment vision. The number of green social
entrepreneurs, in general, is predicted to grow due

to the intensity of the problems and increased
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interest in (1) the Sustainable Development Goals
(Moon, 2018), which are 17 global priorities for
achieved by 2030
(Apostolopoulos et al, 2018), (2) the circular

development to be

economy (Lane & Gumley, 2018), which relies on the
efficient use of goods to attain environmental
benefits through eco-designing, repair, reuse,
refurbishment, remanufacture, product sharing,
waste prevention, and waste recycling (Crecente
etal,, 2021), and (3) the international climate change
awareness campaign, such as COP26 (Social
Enterprise UK, 2021). In Thailand, 25.3 percent
(37 social entrepreneurs) directly address
environmental problems relating to forestry,
agriculture, environmental protection, and waste

management (British Council, 2020).

Like mainstream entrepreneurs, social entrepreneurs
also embrace innovation for both their marketing
mix and process operations to increase
sustainability and their competitive advantage in the
marketplace. These two types of innovation allow a
company to surpass ‘all-too-common generalities’
or stereotyped firm perception of achieving
innovation, such as ‘innovating to grow’ or
‘innovating to create value’ (Pisano, 2015), and to
create a sustainable competitive advantage.
Additionally, innovation enables the enterprise to
create, capture, and even scale social value for

society as well

There are various definitions of innovation.
According to De Chollet et al. (2021), innovation is
the creation or implementation of something novel
in terms of its new product features (Tohidi &
Jabbari, 2012; Spychalska-Wojtkiewicz, 2017),
sources (De Chollet et al, 2021), production
methods (Ganzer et al, 2017), or trading system
(De Chollet etal,, 2021). There are also diverse forms
of innovation, such as business model innovation

and organizational innovation (Wang & Feng, 2020).

Using green social entrepreneurs as the backdrop of
the study, this study focuses on the implementation
of marketing and process innovations as a tool for

social entrepreneurs.

Given the context of social entrepreneurship with a
focus on green industry, this study’s main research
questions are: “Which dimensions of marketing and
process innovations were adopted by bio-focused
social entrepreneurs? and “What are the key
practices and challenges for implementing such
innovations?” Using case study research, the study
brings an in-depth description of the theoretical

constructs about marketing and process innovation.

The study provides major contributions to both
academic and business practice. For academic
practice, it generates a new knowledge base in
marketing and process innovations, specially
tailored to social enterprise organizations. Beyond
this, it also contributes to business practice through
insights gained from the social entrepreneur on key
practices and solutions when they face challenges
and obstacles after implementing marketing and

process innovations.

Accordingly, the major purpose of this paper is to
investigate marketing and process innovation
implementation, its key practices and challenges

practiced by green social entrepreneurs.

Literature Review
1. Marketing Innovation & Process Innovation:
Overview and Key Practices Within Social
Enterprise Context

As observed by Spychalska-Wojtkiewicz
(2017) and the Oslo Manual of Innovation (Oslo
Manual, 2005), marketing innovations have
recently been classified as one cluster of
innovations generating a shift of product (design,
packaging), pricing, distribution (including sales

distribution and logistics), and promotions
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(advertising, branding). In other words, it deals
with an application of finding new methods of
dealing with marketing mixes, namely product
(Chakravarthy & Coughlan, 2012; Distanont et al.,
2019), price (Maier & Dan, 2018), place
(Distanont et al., 2019), and promotions (Maier &
Dan, 2018). According to Chan et al. (2021),
innovation for social enterprises particularly in
art needs to emphasize innovative ideas for
design and continuous research for new markets,
find new approaches both in the product’s
consumer accessibility and two-way online
communications through online, social media
(such as Facebook and Instagram) and offline
platforms. Srivetbodee et al. (2017) also observed
that social entrepreneurs determine pricing that
not only reflects the value of the products (i.e.,
value-based pricing, price discrimination), but
also focuses on the target beneficiaries’ benefits
(i-e., microfinance, barter and pay-what-you-what
pricing).

Meanwhile, process innovation is the
modification and configuration of the existing
internal process operation and service delivery in
order to reduce manufacturing costs, increase
production efficiency and manufacturing
quantity, as well as promote environmentally
friendly production (Lager, 2002; Bergfors &
Larsson, 2009; Thomas, 2011; Shahid et al., 2020).
For instance, firms induce process innovation by
integrating technology to better streamline the
production line and operational process.
Similarly, firms adjust product ingredients (e.g.,
from non-bio to biomaterial) so that either direct
or hidden costs can be maximized. Moreover,
green process innovation includes energy savings,
pollution prevention, waste recycling, less
toxicity, or even adapt components in product
design and packaging to reduce unnecessary

waste and ensure product lifecycle assessment

practice (Huang & Li, 2017; Kuo & Smith, 2018).
Yung and Zhao (2019) conducted research in
Taiwanese eco-packaging manufacturers and
found that they innovate their internal process by
ensuring their packaging products are printed on
recycled paper with low energy use.

Literatures also highlight key practices of
implementing marketing and process innovation,
which are the owner’s knowledge, partnership,
and technology adoption. First, the owners need
to have a resourceful knowledge on the core
product offering so that they could understand
how to innovate more adeptly and efficiently (Kuo
& Smith, 2018; Zhou et al, 2021). Zhou et al.
(2021) found from their empirical research with
Chinese green enterprises and saw the positive
relationship between CEO education background
and the enterprise’s green innovation level. In
other words, the CEO with suitable education
background is inclined to move the social
enterprise towards green innovation. Second,
partnership is the enabler for social enterprise’s
innovation. Hence, sharing resources, such as
skills and knowledge, among the partners and
integrating the local knowledge with a novel
management system is important (Huang & Li,
2017; Distanont et al.,, 2019; Tortia et al,, 2020).
Faludi (2020) and Le and Ratten (2021) also
observed that digital technology, such as artificial
intelligence technology and mobile application
platform, enable social entrepreneurs to innovate
how they develop their new product or service,
expand as well as communicate to their market

and the targeted beneficiaries more efficiently.

2. Challenges and Obstacles in Implementing
Marketing & Process Innovation

Unanticipated external and internal events,
such as resistance to change from either from

employees (Abbas et al,, 2017) or stakeholders
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(Newth & Woods, 2014), often intervene when
there is something new on organizational and
technological change. Of all parties aforementioned,
consumer unwillingness to change is prevalent as a
key challenge in implementing marketing and
process innovation. The challenge, based on the
observation of Roundy (2017) lies on educating
the potential users about the benefits of social
enterprise’s eco products and creating a demand
for these products instead of non-sustainability
ones. By doing this, Domegan (2021) mentioned
that for wider customer engagement, digital
technologies including mobile technology, text
messaging and virtual reality, contribute to
positive behavioral change outcome for green
innovations.

Berkes and Davidson-Hunt (2007) also
mentioned another challenge prevalent in
community social enterprise is diversity in the
interests and conflicts during the period of
marketing and process innovation implementation.
Particularly in the crisis such as Covid19 pandemic,
the challenge will be manifold. For instance,
employees and stakeholders will become more
careful on reaching decisions. Other challenges
found include limitation on funding capital and
resources (Weerawardena & Mort, 2012), which
trigger  social entrepreneurs to exercise

collaborations and other revenue generation, such

as crowdfunding.

According to the British Council (2020), social
enterprises in Thailand face obstacles in running
their business, mainly due to poor cash flow (34.3
percent), insufficient capital (debt/equity) (23.3
percent), and a lack of understanding or
awareness of social enterprise among the general

public and consumers (22.6 percent).

Methods

This research employs a qualitative research
methodology using case studies in an inductive
inquiry and to extend the academic literature with
respect to marketing and processing innovation,
key practices, and the challenges faced by social
entrepreneurs. A case study approach was
deemed suitable because it could assess and
explore contemporary issues within a real-life
context (Yin, 2003). This is because few studies in
the social enterprise context have examined the
issues in marketing and processing innovations.
Purposeful sampling, a sampling method which
selects the sample based on its alignment with the
characteristics of the researched topic, was done
with two social entrepreneurs. Semi-structured
in-depth interviews with a chief executive officer
from each of the green social entrepreneurs were
conducted in December 2019. The sessions lasted
from 45 to 60 minutes. Interview questions cover
and discuss around such topics as what their
marketing and processing innovations are,
whether the organizations faced any challenges in
driving innovation, and what their future plans
are towards achieving marketing and process

innovation.

The study consists of three phases: (1) a literature
review as a foundation and to guide the interview
questions, (2) interviews with key executives
from the two selected green social entrepreneurs,
and (3) a content analysis (i.e., considering the
frequency of words and phrases). The literature
review phase follows Flick (2007) and Strauss and
Corbin (1998). The interview compiled with the
norms and procedures of qualitative research (i.e.,
asking for the informed consent of the
interviewees, providing the research protocol,
and audio-recording of the interviews if consent is

obtained from the informants). In addition to the
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interviews with the green social entrepreneurs,
secondary data from third-party sources, such as
media interviews, news coverage, trade magazine
articles, documentaries, and websites, were
collected to corroborate the information from the
interviews. This is aligned to Leeming (2018) that
stresses the importance of drawing on theoretical
concepts for shaping qualitative data. Once data
were compiled, the frequency of words and
phrases were traced and matched with common
themes in a content analysis. Insights additional
to those gleaned from the literature review

underwent further analysis.

Case Selection and Description

The two Thai social entrepreneurs were chosen
for two reasons. First, they met the criteria for
social entrepreneurship (mainly having a social
mission, selling products or services in a
marketplace, and using innovation to achieve
their environmental goals). Second, they have a
distinct focus on being environmentally friendly
in their industry. The organizations were TP
Packaging, which manufactures industrial
biomaterial packaging, and Kid Kid Co., Ltd., which
is in the product design and green consultancy
industry. Brief descriptions of the two cases are

given below.

TP Packaging is a social entrepreneur that
manufactures packaging from biomaterials with
eco-friendly production methods. It makes
innovative food contact paper using new
biomaterials and new product types to serve the
market demand. Its current products include
plates, bowls, trays, cups, and packaging
components. The packaging is creatively designed
in a uniquely Thai pattern with motifs such as

banana leaves and chickens. The organization’s

production processes are certified as following

Good Manufacturing Practices or GMP.

Kid Kid is a social entrepreneur that produces eco-
friendly products and acts as a consultant for
environmental development with respect to
product and packaging design, innovation, and
technology. Recently, the organization launched a
digital mobile application called Ecolife to instill
an understanding of environmental conservation
among Thai university students through the use of
cartoons and incentives from partnered vendors.
The application has more than 50,000 active users
from 50 universities, leading to significant

reductions in carbon dioxide emissions.

Research Results

Both TP Packaging and Kid Kid innovate at
various levels: marketing and process innovation.
They are also exemplary social entrepreneurs in
which key practices, challenges, and solutions are

clearly witnessed.

1. Marketing Innovation

1.1 Marketing Innovation in Product

Findings from two cases corroborate with Chan
etal. (2021) in the way that both cases have strived
in product mix innovation in terms of new product
development, product design and product line
proliferation. In the case of TP Packaging, natural
materials, such as sugar cane, banana leaf, and lotus
leaf are adopted to produce bio-foam. The
entrepreneur also sought ways to add value to
product lines by inventing a bio-degradable rice
straw and protein-enriched flavored spoons for
young consumers to acquire sufficient protein
nutrients. Such product innovation in the form of
bio-foam packaging, as the interviewee answered,
helps increase inventory space by four times
compared to non-bio foam packaging. Moreover,

product scopes are not limited to the food industry,
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but expand to other industries, such as automobile
(car assembly parts), manufacturing (air filters),
agriculture (bio-degradable plant pots), and
cosmetics (bio-bottles). The statement below from
the founder reinstates the product mix innovation:
Bio-degradable materials are so versatile in
usage and functionality. That is why we try to
expand the usage of bio-degradable materials to
other industries, not just the food industry, with

innovation and added value to its product line.

Kid Kid has come up with creative ideas to
transform simple products, such as transforming a
traditional loincloth, a Thai woven fabric inspired by
Thai chess (Sadsunk, 2015), into a designed product
with a more sophisticated usage. The product, called
a ‘loincloth lamp,’ undergoes a creative idea
generation and production process by laminating
the cloth so that it does not burn easily when used as
a lamp. This interview excerpt highlighted such
issue:

Before we start any new project, we need to
think of how the products solve environment and
community problems. For example, our loincloth
project makes our team think outside the box on
how this traditional fabric could turn into a

designed product with incremental value.

1.2 Marketing Innovation in Price

Both firms employ value-based pricing, in
which the products are priced based on the value
perception of customers. In value-based pricing,
the products are priced based on the value
perception of customers. Although the price is set
higher than normal non-eco products, a number
of customers are willing to pay for the products as
they recognize the product’s societal value. In the
interview with TP Packaging executive, pricing
model has been innovated through a credit card
payment method. This method helps prevent the

debt problem for distributors who want to order

bio-packaging but face issues regarding
investment and operational capital. This credit
card payment method provides access for food
retailers and stallers to purchase bio-packaging
products. The participating merchants can also
use this as evidence for future bank loan

applications.

1.3 Marketing Innovation in Place/
Distribution

Like other business organizations, Kid Kid uses
e-commerce website to sell eco-designed products
to both Thai and international clients. Meanwhile, in
the case of TP Packaging, the firm initiates a virtual
warehouse model with a central information system
to connect information to the destination hub of
each distributor store. The warehouse model could
detect which merchandise items run out of stock and
predict the approximate merchandise number in
each location for more efficient inventory
management. The founder highlights the
background of a virtual warehouse project:

In our distribution innovation project, we are
proud of the introduction of the virtual warehouse
model. We try to reduce the problem of bio-foam stock
replenishment among our distributors via a peer-to-
peer distribution concept. Our merchandise
distributors are built as a community with
information updates on stock which they can use to

monitor and exchange the stocks.

1.4 Marketing Innovation in Promotions/
Communications

Promotional mix innovation is also
demonstrated in the way that TP Packaging used
the content and channels. Creative promotional
messages, such as a carbon footprint scheme to
promote eco-awareness among the public, are
also disseminated in the case of TP Packaging. As
for Kid Kid's innovation on communications

platform, the firm pioneered in gamification using
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mobile application technology in order to instill
environmental consciousness in an appealing way
among university students. Such communications
platform is called ‘Ecolife’ in which consumers can
build a land of their own with properties and
cartoons accumulated when they can reduce
plastic usage, such as a bag, straw, utensil and cup.
This playing mechanism allows them to scan the
eco-points at the participating supermarkets,
department stores, beverage retailers, and

universities and use them in the platform.

2. Process Innovation
Both firms practiced process innovation. In the case
of TP Packaging, the production relies on existing
the knowledge base and the technological platform
to produce bio-foam. However, the founder does not
limit new material usage (such as cassava, rubber,
and soybean meal) and technology given that new
materials and technology yield good performance
and are easy to discover. Similarly, in the case of Kid
Kid, production needs to respond to environmental
and community concerns. For instance, product
design needs to decrease natural resource usage as
much as possible, reduce carbon footprint, promote
streamlined logistics, aim for biodegradable
disposal, recycling, maintenance, and reuse. This
also allows the firm to leverage the price to be more
accessible to eco-minded consumers

I always debrief with the production and the
design teams on how eco-design can reduce
unnecessary costs. This is important because we can
reduce the price mark-up if our costs are reduced. For
example, when we design wood products, we can use
a mixture of wood and other natural materials so that
both natural resource usage and production costs

could be decreased.

Key Practices in Implementing Marketing and
Process Innovation

Consistent to the literature, both owners of green
social entrepreneurs possess strong knowledge
which leads to the practices in implementing
innovations. The CEOs exhibit strong passion in
environmental fields and has an education
background that is relevant to the core product
offerings. For example, the CEO of Kid Kid has an
educational background in product design. Thus,
product design is emphasized as the firm’s
competitive advantage (i.e, designed product,
consultancy services). The interviewees also
demonstrate the daring to change and overcome
failure. For example, even though the Carbon
Footprint initiative was not well recognized among
users and restaurant owners, the founder does not
feel discouraged and strives to think of new
campaigns or projects to address environmental

concerns.

Both social entrepreneurs also embraced
technology in innovating their marketing and
process operations. Material and printing
technology for bio materials are used by TP
Packaging. As for Kid Kid, technology was integrated
in both their product development and digital
communications, as evidenced by the launch of
Ecolife mobile application to raise environmental

awareness among Thai university students.

Key practices also include partnership with
stakeholders such as media, private firms,
universities, and vendors. Both green social
entrepreneurs have given media interviews (i.e.,
local newspapers, magazine articles, TV
documentaries, and social media) to disseminate
their background, the environmental problem they
are tackling with, their solutions, and their future

plans.
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In addition to what was found in the literature,
another influencing factor that drive innovation is to
determine the target customers and understand
what they truly want. This is particularly true in
social enterprise context in which their products are
sold in the market with other market players. The
entrepreneur from TP Packaging observed:

We need to present the clear benefits that our
customers will get from buying our packaging, such
as an increased sales volume from health-conscious
consumers who prefer to buy food in biomaterial
packaging rather than plastic foam packaging. Just
informing people about how packaging is good for
the environment is not enough to convince them to

buy biomaterial packaging.

Challenges and Obstacles in Implementing
Marketing and Process Innovation
Customer perception is what the interviewees
viewed as the key challenge. In the case of TP
Packaging, the challenge is the mindset of
merchants, who at the beginning, are concerned
with profitability and are unsure of the bio-foam
benefits. The concrete solution is to offer them
clear benefits of bio-foams that the bio-foams
increase sales volumes of food dishes sold in their
restaurant. The vendors could understand that
paying for bio-foam carton at the price of 4 baht is
of better value than paying for traditional foam
carton at the price of 0.50 baht.

I believe that food merchants/stallers are the

major segments of bio-foam users. If this group

could shift from plastic foam to bio-degradable
foam, the rest of the users and consumers would
change. Consumers, such as office workers, might
not have the choice of bio-foam because of the lack
of accessibility created by the merchants/food
retailers that they buy food from.

As for the challenge in Kid Kid, customer perception
hinders the innovation implementation. This was
expressed by the executive mentioning. As he
informed, Thai customers often perceive those eco-
products as more expensive than non eco-ones. The
underlying challenge is how to make the customers
realize the value of eco products. He, however, noted
that this situation has been better at the time being
when customers have become more conscious on
environmental issues and most of them are willing
to pay a premium to buy green products.

I think communications is very important in
instilling a sense of environmental awareness to
people. We always use publicity to promote the
message of eco-awareness directly to people who

are our TV fan clubs.

Implementation of marketing and process
innovation is not a bed of roses. The obstacles as
shown in the two cases and literature review
include access to resources (i.e, production
planning knowledge, communications tactics to
the target market and investments) compared to

mainstream business organizations.
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Table 1 A summary of findings

TP Packaging

Kid Kid

Marketing innovation

Innovation in

product

-Innovative bio-packaging materials, such
as sugar cane, banana leaf, and lotus leaf
-Adding value to product lines (e.g. bio-
degradable rice straw and protein-
enriched flavored spoons for young
consumers to acquire sufficient protein

nutrients)

-Creative ideas to transform simple
products to a sophisticated value-added
product (e.g. alamp made from
loincloth, a Thai woven fabric inspired

by Thai chess (Sadsunk, 2015)

Innovation in

pricing

Credit card payment method

Value-based pricing (setting the price
based on customer perception of value,
which is rather different from green
social entrepreneurs dealt with designed

products

Innovation in

distributions

A virtual warehouse model (a central
information hub for vendors to check the

stock lists)

E-commerce website

Innovation in

Creative promotional messages in its

Gamification in Ecolife mobile

Access to knowledge resources (i.e.,
production planning, communications

tactics to the target media)

communications | carbon footprint scheme application
Process Not limited to new material usage (such Product design needs to decrease
innovation as cassava, rubber, and soybean meal) natural resource usage (e.g.
and technology biodegradable disposal, recycling,
maintenance, and reuse
Key success -Strong passion and education relevance -Strong passion and education relevance
practices of an owner of an owner
-Daring to change and accept failure -Daring to change and accept failure
-Applying technology and innovation in -Applying technology and innovation in
its bio packaging materials and printing its communication (Ecolife mobile
technology application)
-Understanding the target customers -Partnership with stakeholders (media,
-Partnership with stakeholders (media, vendors, universities)
food vendors)
Challenges and Customer perceptions (the mindset of the | Customer perceptions
obstacles food vendors) Access to resources compared to

mainstream business organizations
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Finally, the results from this research have
similarities with the findings from other studies on
green social entrepreneurs. For instance, Charles
(2019) found that five green social entrepreneurs in
Tanzania in the waste industry relied on marketing,
networking, and appropriate technology. Similarly,
the key challenges were the negative perceptions of
their stakeholders. Other good practices
incongruent to the findings of this study include
engaging, supporting, and developing the skills of
the waste pickers. In addition, two key practices
from three social enterprises in Kenya (Panum et al.,
2018) were their entrepreneurial capabilities and

close interactions with local stakeholders.

Conclusion and Discussion

From the findings, this study supplements and
challenges academic knowledge in innovation in
social enterprise marketing (i.e, product, price,
place, and promotions) and process operations.
Congruent to the literature, the two cases exemplify
the new product development (ie, variety in
creative product design). Pricing emphasizes the
social value by either launching an initiative credit
card payment method to street food vendors or
value-based pricing to target at middle-income
customers who realize the value of eco-products.
Additionally, process innovation aligns with the
literature review in the way that it finds alternative
methods for using materials (from non-bio to bio-
degradable materials) and uses less natural material
to reduce environmental costs. What is challenging
in the findings and the literature review is that the
cases utilize and apply modern technology into
marketing mix innovations. Examples include a
virtual warehouse, an e-commerce website, and

mobile technology with gamification.

The research yields benefits to two diverse groups,

namely policymakers and social enterprise

marketers. Policymakers may also view the findings
as applicable in their national policy design. When
the government urgently faces diverse social
problems, helping social entrepreneurs and other
types of societal sector organizations achieve their
societal objectives is crucial. The ways to foster
innovation, according to the matrix provided by
Edler and Fagerberg (2017) that is suitable to
Thailand’s context, are to provide direct support for
the firms’ research and development, and
innovation, promote an innovation network cluster
across industries (i.e, commercial, social, charitable
organizations), formulate public procurement
criteria to purchase from innovative firms, and offer
innovation inducement prices. This
recommendation is important because green social
entrepreneurs, according to this research’s findings
and literature review, need to build a robust
network as they have limited resources compared to

mainstream business organizations.

The findings also revealed interesting inspirations
for social enterprise marketers to foster a new
method of conducting marketing and operations
continuously. One prominent challenge in putting
bio-products and packaging into practice is the
difficulty in communicating societal value (i.e., value
to environmental conditions, value to society and
community) to end-users and distributors. The
promising signs of environmentally friendly
innovation in packaging is an increase in bio-related
patterns of consumption behavior (Vernuccio et al,
2010). Along with the hurdle in informing
customers on the benefits of innovations in
products, customers also found price as an
influential factor to not purchase bio-foam
packaging, which is four times more expensive than
traditional foam packaging. This finding aligns with
the empirical findings from Abbas et al. (2017)

which found price was significant in consumer
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acceptance to buy innovative smartphone products
in Pakistan. Furthermore, social entrepreneurs
should grasp the benefits of digital communication
platforms (mobile applications, social media, Second
Life, which is a digital virtual platform where users
could simultaneously collaborate, share, and
exchange trade (Mbunge etal,, 2021) (Manuel, 2019;
Srivetbodee et al., 2017).

Both cases also come up with new products to offer
varieties and grasp selling opportunities to the
market. As they need to compete in the market,
understanding the real needs and pain points of
customers is indispensable. It is therefore
recommended that in innovating their products or
services, social entrepreneurs should embrace co-
create and collaborate new product ideas (More,
2020) from customers and related parties, such as
the beneficiaries, the venture capitalists (if any), and

the public.

Innovations generated by social entrepreneurs
should be scalable in terms of social value
generation. The more innovation the entrepreneur
creates with marketing and production, the more
impact the products will have on industry and
society. For instance, in TP Packaging, innovations
are added to the non-food industry, such as
automobile, manufacturing, and even cosmetics.
Given that the enterprise could reduce a significant
monthly amount of plastic waste disposal at 500,000
units (compared to yearly plastic waste disposal of
Thai consumers at 2,000,000 tons) (Thailand
Environment Institute, 2021), the impact on other
industries would yield a significant environmental
impact. Nonetheless, the case findings also signal
that social enterprise marketers should ensure that
their segmentation, targeting, and positioning
strategy is clearly defined and that they invest
moderately before they implement marketing

actions.

As the term suggested, marketing innovation needs
to integrate advances in science, technology, or
engineering into its marketing application. The two
cases interviewed illustrated how  they
administered their current technology application
into their marketing mix. For instance, mobile
marketing is adopted in the marketing
communication mix in the case of Kid Kid and virtual
warehouse software is exercised in the distribution
channel marketing mix in the case of TP Packaging.
The findings also suggest that there is a link between
applying technology and key practices by green
social entrepreneurs in implementing marketing
and process innovation, Hence, it is advisable that
social entrepreneurs should embed the latest
technology, such as artificial intelligence (AI),
cryptocurrency, and machine-to-machine (Internet
of Things) into key innovation types as appropriate.
This is in sync with the latest findings from
Ungerman, et al. (2018). For instance, social
entrepreneur marketers might embrace augmented
reality into service process delivery to customers.
They can use virtual reality (VR) glasses for
customers to preview the designed bio-products and
bio-packaging products. Likewise, cryptocurrency,
such as Bitcoin and Libra, might be used to introduce

a new auxiliary pricing format.

Finally, apart from bringing passion to the business,
social entrepreneurs should not miss the important
ingredients, that is marketing and process
innovations, to make their business sustainable in
the long run. As the social entrepreneurs point out,
business is relentlessly changing and solely doing
good might align with social priorities, but it is not

sufficient in sustaining a successful business.

The results from this study, nonetheless, came from
two cases, so are not representative of social
entrepreneurs in general. To justify the findings,

further research on this theme of marketing and
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process innovation could explore other green social

entrepreneurs.
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